


01 ABOUT

Where Silence STUDIO AT A GLANCE
Becomes Art 1+ 10+

Years of strategic Brand identities
Comprehensive visual systems designed to elevate perceived value, define brand practice delivered
market position, and create lasting competitive advantage.
Every identity is developed as a living framework not a standalone mark. 4 2
Engineered for absolute consistency across print, digital, spatial, and campaign
. Industry verticals Government-commissioned
environments. o
served publications
From a billboard to an investor deck, the voice remains singular.
Clear. Controlled. Unmistakable. Branding, at Nishabdha Studios, is not an
applied layer. It is structure. Strategy made visible.
SECTORS

WHY NISHABDHA
. § ) N ) N ) Real Estate & Development
® Research-first, not trend-first Our identities are rooted in market positioning, audience
insight, and competitive analysis not passing aesthetic trends.

Luxury & Personal Brands

® Systems over deliverables We don't hand you files. We hand you a complete brand

operating system with clear rules for every medium and format. Government & Cultural Institutions

® Built for scale " a -
Architecture & Interior Design
Every system is designed to grow with your business from launch to national expansion

without losing coherence.
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02 SERVICES

Full-Spectrum Brand Building

From strategic foundation to every customer touchpoint one cohesive vision.

01

Brand Identity
Systems

Increase perceived value by up to 3x with a professionally
engineered brand architecture.

INCLUDES
Logo & symbol design
Brand guidelines & standards
Typography & color systems
Stationery & collateral suite

Digital asset libraries

02

Creative
Direction

Ensure every visual touchpoint tells the same compelling
story from shoots to billboards.

INCLUDES
Concept & narrative development
Campaign art direction
Photography & shoot direction
Visual strategy & systems

Multi-format adaptation

Every service is delivered as an integrated system not isolated files.

Nishabdha Services & Capabilities

03

Editorial &
Publication Design

Transform complex stories into beautifully structured
publications that audiences keep and share.

INCLUDES
Coffee table books
Annual reports & catalogues
Layout & typographic systems
Image curation & sequencing

Print production oversight

Your brand works harder when everything works together.
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03 METHODOLOGY

A Process Built for Precision

Every project follows a structured methodology that eliminates guesswork and maximizes impact.

DISCOVER

Weeks 1-2

We immerse ourselves in your business,
market, competition, and audience to uncover
the strategic foundation your brand must be
built on.

Brand audit, competitive analysis, audience

mapping, strategic brief

You gain clarity on exactly where your brand
stands and where it needs to go.

Typical project duration: 6-8 weeks.

Nishabdha Process & Methodology

DEFINE

Weeks 2-3

We translate research into a clear positioning
strategy, brand narrative, and creative
direction that guides every design decision.

Positioning framework, brand story, creative
direction document

Your brand has a defensible market position
before a single pixel is designed.

DESIGN

Weeks 3-6

We craft the complete visual system logo,
typography, color, photography direction, and
every application as one unified identity.

Logo system, visual identity, guidelines, collateral,
digital assets

You receive a complete brand toolkit not
scattered deliverables.

Every engagement includes dedicated creative direction and a single point of contact.

DEPLOY

Weeks 6-8

We ensure flawless implementation across
every touchpoint, with clear documentation so
your team can execute confidently long after
handoff.

Brand guidelines document, asset library,
implementation support

Your team knows exactly how to use the
brand no ambiguity, no drift.
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04 CASE STUDY REAL ESTATE BRANDING

MARS
BUILDERS

Building Beyond Convention.

THE CHALLENGE

MARS Builders needed to break free from the sea of generic real estate branding. In a
market where every developer looks the same, they needed an identity that would
command premium pricing and attract high-value investors not just buyers.

BUILDER:

THE SOLUTION

We engineered a futuristic, Mars-inspired brand architecture that positions the company as
a visionary lifestyle brand not just a developer. The identity system fuses exploration
aesthetics with luxury architectural language, creating immediate differentiation at every
touchpoint.

THE IMPACT

® Brand perception elevated from conventional developer to innovation-led lifestyle company
® Scalable system deployed across marketing, digital, print, and investor communications

® Unified brand voice established across all customer-facing channels

® Campaign-ready identity enabling immediate multi-format advertising deployment

TYPEFACE
. Montserrat Brand Identity System
Brand Voice & Tone
#191919  #E64100  #F2F2F2 Website Hero Copy -

Social Media
Print & Digital Ads
Email Campaigns

BOO

Contact: 95380 40404
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05 CASE STUDY CORPORATE IDENTITY

UDIAN'S

Designing spaces that connect emotion with precision.

/] i THE CHALLENGE
U D I H n S \ y Udian’s needed a brand identity that matched the precision and sophistication of their interior

design work. Their existing presence failed to communicate the level of quality they
consistently delivered to clients.

07 2146 Socoaq R
Bestiehen Ush 02473

(839} 359 1107

{ {111 .
‘ : We developed a monochromatic brand architecture built on disciplined typography, rigorous

m grid logic, and a refined spatial system mirroring the architectural precision that defines their
interior work.

THE IMPACT
® Professional perception aligned with the caliber of delivered projects

® Consistent visual language across all client-facing materials

® Scalable system supporting business growth across new verticals

. Open Sauce Logo System
Brand Guidelines

Typography System
Stationery Suite
Colour Palette

Visual Identity Rules
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06 CASE STUDY

PALLAVI
SAHUKAR

Grace. Fluidity. Artistry.

THE CHALLENGE
Pallavi Sahukar's talent was world-class, but her brand didn't communicate it. She needed
an identity that would position her alongside luxury fashion houses and high-fashion

editorial publications not just local competition.

THE SOLUTION
We crafted an editorial-grade visual language rooted in high-fashion aesthetics, refined
serif typography, and a deliberately restrained colour system. Every element was designed

to whisper luxury never shout it.

THE IMPACT

® Brand repositioned from local makeup artist to premium luxury beauty brand
® Cohesive visual identity attracting bridal, editorial, and high-fashion clientele

® Global-ready brand system supporting expansion beyond Bengaluru

. Cormorant Garamond Logo & Symbol
Brand Identity System

Art Direction

Visual Language

Nishabdha Case Study : Pallavi Sahukar

LUXURY BRAND IDENTITY

PALLAVI SAHUKAR
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PALLAVI SAHUKAR
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PALLAVI SAHUKAR

MAKEOVER
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07 EDITORIAL PUBLICATION

BELAGAVI

History - Heritage - Happiness

Karnataka, India - District Publication - 120+ Pages

COMMISSIONED BY
District Administration & Tourism Department, Belagavi

THE BRIEF

Create an authoritative publication that preserves the region's cultural heritage while
functioning as a powerful tourismm communication tool a book that visitors would want to

keep and share, and that residents would feel proud to gift.

OUR CONTRIBUTION
® Editorial design and typographic system development

: _ : _ @ o o | Bk T e Eoaso -
® Visual curation and image sequencing across 120+ pages Teriom | Dalagarel, Kamstaka, 114
® Layout architecture for multi-topic narrative flow
TRADITIONAL

® Publication art direction and print production oversight

S, & raitions| way of weaving used by
Locals of Belagavi (61 thait Living

& ﬁ-‘_\_’ —

THE RESULT
Ll s s h

A comprehensive and enduring publication that functions as both a cultural archive and a

tourism driver giving Belagavi a permanent voice in Karnataka's heritage narrative. S e PR

@ Yol Fort
<% Belagavi

Yellur Fort Kittur Utsava Surla Falls

Traditional Looming Western Ghats Local Cuisine

¥ ] i
b KITTUR UTSAVA

2024 parked The Celesation of
200" Vear Victory over Britisher=.
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08 EDITORIAL PUBLICATION

KARWAR

Hidden Treasures

Uttara Kannada, Karnataka - District Publication

COMMISSIONED BY
District Tourism Development Committee, Uttara Kannada

THE BRIEF

Capture the district's extraordinary natural beauty coastline, islands, rivers, waterfalls, and
biodiversity in a publication that would put Uttara Kannada on the map as a premier
destination for culture and nature tourism.
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OUR CONTRIBUTION
® Concept development and narrative architecture

® |ayout design and typographic system
® |mage curation and visual sequencing

® Publication styling and print coordination

THE RESULT

= ATURE 2 = . g A visually rich documentation designed to promote tourism, cultural identity, and regionall
Rivers. Waterfalls. Fauna ' e 4 4

pride giving Uttara Kannada a compelling and permanent narrative tool.

Coastline & Islands Western Ghats
Rivers & Waterfalls Flora & Fauna
Cultural Heritage Local Traditions

Nishabdha Editorial : Karwar 09/12



09 CREATIVE DIRECTION

Creative Direction

Turning brand strategy into visual reality consistently.

Creative direction is where strategy becomes visible. We guide the visual language of
every campaign, shoot, and publication to ensure your brand communicates with

absolute consistency across every channel, format, and audience.

The result? A brand that feels intentional at every touchpoint. Customers notice. Investors

notice. Your competition notices.

Concept Development We transform briefs into compelling creative concepts
grounded in research, insight, and strategic positioning not personal taste.

Art Direction We guide the visual language of shoots, campaigns, and publications
to ensure every frame strengthens your brand narrative.

|
|

Visual Strategy We build cohesive systems for how your brand presents itself
across all channels so nothing ever feels inconsistent or improvised.

Campaign Execution
We deliver multi-format campaigns from concept through final production managing
quality at every stage of delivery.

Nishabdha Creative Direction 10/12



10 TRUST & CREDIBILITY

Trusted by Leaders. Proven by Results.

Nishabdha didn't just design our brand they gave us a strategic advantage. The identity system they built for MARS Builders has transformed how investors

and buyers perceive us. We're no longer just another developer.

BY THE NUMBERS

10+

Brand Identities
Delivered

NOTABLE COLLABORATIONS

District Administration, Belagavi
MARS Builders

Pallavi Sahukar Luxury Makeup Artistry

Nishabdha Trust & Credibility

120+

Pages Published
for Government

Client, MARS Buildings

100% 6—-8 wk

Client Average Project
Retention Duration

District Tourism Committee, Uttara Kannada

Udian's Interior Design & Property Management
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Let's Build
Something
Distinctive.

If your brand doesn't command the attention your work deserves,
we should talk. We partner with ambitious companies ready to

invest in brand systems that drive measurable business growth.

Now booking projects for 2026.

info@nishabdha.com www.nishabdha.com

+91 87625 57954



